
Blueberries for Better Health: 
Evidence to Practice

A Scientific Nutrition Seminar

Thursday, 2nd April 2026  |  6:00 PM – 9:00 PM

Saffaire Hall, Hotel Centre Point, Nagpur

Organized by

NetProFan – Nagpur Chapter

Indian Dietetics Association (IDA) – Nagpur Chapter

IAPEN India – Nagpur Chapter

U.S. Highbush Blueberry Council (USHBC)



Agenda

Opening Remarks

Ms. Haiying Zhang

Director of Global Business Development

U.S. Highbush Blueberry Council

Keynote Speaker
Dr. Kavitha Reddy

CEO & Founder – Sreya Nutrition

Scientific Session (Recorded)

Dr. Leslie Wada, PhD, RD

Sr. Director of Nutrition & Health 

Research

U.S. Highbush Blueberry Council

Special Highlights:
Expert Panel Discussion

Live Blueberry Culinary Demonstration

Special Guest Appearance – 2026 MasterChef Winner

Chef Vikram Gandhe
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Introduction
• Seminar on health and nutrition 
• Theme: Blueberries for Better Health
• Focus on practical use of science

Participants 
• Doctors and nutritionists 
• Dietitians and experts 
• Students and educators

Key Highlights
• Expert sessions and global research
• Benefits of blueberries
• Culinary innovation activities

Objectives
•Disseminate science-based 
research on blueberry nutrition 
•Promote integration into Indian 
dietary practices 
•Engage clinical, academic & 
industry stakeholders 
•Strengthen Blueberries Go Big™
campaign visibility in India 
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• Prof. Nilima Joshi presented 
innovative blueberry product 
concepts 

• Students from Food Science & Hotel 
Management Colleges showcased 
blueberry-based dishes 

• Chef Vikram Gandhe (MasterChef 
India 2026 Winner) shared culinary 
innovation insights 

• Focus on both sweet and savory
applications
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(Print & Online)
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Sakal

Dt. 08-04-2026

Loksatta

Dt. 08-04-2026

Loksatta (Online 

Portal)

Dt. 07-04-2026

https://www.loksatta.com/nagpur/blueber

ry-health-benefits-nagpur-nutrition-

conference-superfood-preventive-

healthcare-ocd-94-5821537/

https://www.loksatta.com/nagpur/blueberry-health-benefits-nagpur-nutrition-conference-superfood-preventive-healthcare-ocd-94-5821537/
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Tarun Bharat

Dt. 06-04-2026

Lokshahi Warta

Dt. 06-04-2026

Nagpur Post

Dt. 06-04-2026
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Mahasagar

Dt. 06-04-2026

Vidarbha Ki Baat

Dt. 06-04-2026

Navprabhat

Dt. 06-04-2026
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Nagpur Info (Online 

Link) 

Dt. 05-04-2026

https://nagpurinfo.in/ne

ws/39391

Yuvarashtra Darshan

Dt. 07-04-2026

Nagpur Metro 

Samachar

Dt. 07-04-2026

https://nagpurinfo.in/news/39391
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NGP Live News(Online 

Link) 

Dt. 05-04-2026

https://ngplivenews27.

blogspot.com/2026/0

4/blog-

post_05.html?m=1

LOKMAT SAMACHAR PAGE 02 DATE APRIL 13

https://ngplivenews27.blogspot.com/2026/04/blog-post_05.html?m=1


Sr Publication Date Circulation
Print Impressions 
(3.5x)

PR Value (₹)

1 Lokshahi Warta 06-Apr-26 87,500 306,250 1,200,000

2 Nagpur Post 06-Apr-26 55,000 192,500 432,000

3 Tarun Bharat 06-Apr-26 85,100 297,850 376,000

4 Loksatta 08-Apr-26 89,000 311,500 143,000

5 Sakal 08-Apr-26 103,266 361,431 233,200

6 Mahasagar 06-Apr-26 45,000 157,500 1,295,000

7 Vidarbha Ki Baat 06-Apr-26 22,000 77,000 61,600

8 Navprabhat 06-Apr-26 18,000 63,000 630,000

9 Yuvarashtra Darshan 07-Apr-26 20,000 70,000 240,000

10
Nagpur Metro 
Samachar

07-Apr-26 16,000 56,000 656,250

11 Lokmat Samachar 13-Apr-26 45,000 157,500 220,000

📰 Print Media Coverage

•Total Circulation: 

•585,866

•Total Print Impressions: 

2,050,531

•Total Print PR Value: 

₹5,487,050



🌐 Online Media Coverage

Sr Portal Date
Circulati
on

Online 
Impressions

PR Value 
(₹)

1 NGP Live News 05-Apr-26 180,000 180,000 577,500

2 Nagpur Info 05-Apr-26 212,000 212,000 1,720,000

3 Loksatta (Online) 07-Apr-26 340,000 340,000 1,160,000

Online Totals

•Total Circulation: 732,000 

•Total Online Impressions: 732,000 

•Total Online PR Value: ₹3,457,500 

Overall KPI Summary

KPI Result

Total Media Placements 14

Total Circulation 13,17,866

Total Impressions 27,82,531

Total PR Value ₹89,44,550 

Investment ₹12,000 

ROI 745:01:00 
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Instagram: Master Social Media Coverage Table
Sr. Platform Content Title Speaker/Focus Link Views Likes Share

1 Instagram ReelEvent 
Overview –
Blueberries 
Scientific 
Seminar

Event 
Highlights

https://www.instagram.com/reel/DXuLQ5M
yI3A/

209 114 0

2 Instagram ReelDr. Nanda 
Rathi

Academic 
Insights

https://www.instagram.com/reel/DXo_f_eE
UaO/

8700 165 1

3 Instagram ReelDr. Kavitha 
Reddy

Keynote 
Address

https://www.instagram.com/reel/DXo8l4iE
Rsb/

9800 219 27

4 Instagram ReelDr. Renuka 
Mainde

Panel 
Moderator

https://www.instagram.com/reel/DXo6u8D
EUzP/

467 158 3

5 Instagram ReelChef Vikram 
Gandhe –
Blueberries in 
Your Kitchen

Culinary 
Innovation

https://www.instagram.com/reel/DXbPrelE
QAf/

1000 152 1

6 Instagram ReelBlueberry 
Pickle – Chef 
Vikram 
Gandhe

Savory 
Application

https://www.instagram.com/reel/DXTlVnCk
aRk/

234 194

7 Instagram PostEvent Photo 
Post

Seminar 
Highlights

https://www.instagram.com/p/DW1NFGGD
HcD/

3700 16 0

8 Instagram ReelSeminar 
Highlights Reel

Event 
Coverage

https://www.instagram.com/reel/DWvndX
GkTd5/

396 125 0

https://www.instagram.com/reel/DXuLQ5MyI3A/
https://www.instagram.com/reel/DXo_f_eEUaO/
https://www.instagram.com/reel/DXo8l4iERsb/
https://www.instagram.com/reel/DXo6u8DEUzP/
https://www.instagram.com/reel/DXbPrelEQAf/
https://www.instagram.com/reel/DXTlVnCkaRk/
https://www.instagram.com/p/DW1NFGGDHcD/
https://www.instagram.com/reel/DWvndXGkTd5/


YouTube Coverage

Sr. Platform Content Title Type Link Views Likes

9 YouTube
Seminar 

Overview –
Nagpur

Long-form https://youtu.be/zqmGxOZFKl4 893 3

10 YouTube Shorts Dr. Nanda Rathi Short https://youtube.com/shorts/CSgHLaFcOKc 227

11 YouTube Shorts
Dr. Renuka 

Mainde
Short https://youtube.com/shorts/vBh_6nanaZQ 153

12 YouTube Shorts
Chef Vikram –

Kitchen 
Applications

Short https://youtube.com/shorts/CopLzJkEo3Y 1000 1

13 YouTube Shorts
Blueberry Pickle 

Innovation
Short https://youtube.com/shorts/oBHLFwYGDUI 702 0

14 YouTube
Extended 
Seminar 
Coverage

Long-form https://youtu.be/1LZz4w8pBAI 809 2

15 YouTube Shorts
Additional 
Highlight

Short https://youtube.com/shorts/Xwhk01VSEYk 73 1

16 YouTube Shorts Key discussions Podcast
https://youtu.be/zqmGxOZFKl4?si=xKjHbcFhvx7
0_iRB

893 3

https://youtu.be/zqmGxOZFKl4
https://youtube.com/shorts/CSgHLaFcOKc
https://youtube.com/shorts/vBh_6nanaZQ
https://youtube.com/shorts/CopLzJkEo3Y
https://youtube.com/shorts/oBHLFwYGDUI
https://youtu.be/1LZz4w8pBAI
https://youtube.com/shorts/Xwhk01VSEYk
https://youtu.be/zqmGxOZFKl4?si=xKjHbcFhvx70_iRB


YouTube Coverage

Sr. Platform Content Title Type Link Views Likes

9 YouTube
Seminar 

Overview –
Nagpur

Long-form https://youtu.be/zqmGxOZFKl4 893 3

10 YouTube Shorts Dr. Nanda Rathi Short https://youtube.com/shorts/CSgHLaFcOKc 227

11 YouTube Shorts
Dr. Renuka 

Mainde
Short https://youtube.com/shorts/vBh_6nanaZQ 153

12 YouTube Shorts
Chef Vikram –

Kitchen 
Applications

Short https://youtube.com/shorts/CopLzJkEo3Y 1000 1

13 YouTube Shorts
Blueberry Pickle 

Innovation
Short https://youtube.com/shorts/oBHLFwYGDUI 702 0

14 YouTube
Extended 
Seminar 
Coverage

Long-form https://youtu.be/1LZz4w8pBAI 809 2

15 YouTube Shorts
Additional 
Highlight

Short https://youtube.com/shorts/Xwhk01VSEYk 73 1

16 YouTube Shorts Key discussions Podcast
https://youtu.be/zqmGxOZFKl4?si=xKjHbcFhvx70_
iRB

893 3

https://youtu.be/zqmGxOZFKl4
https://youtube.com/shorts/CSgHLaFcOKc
https://youtube.com/shorts/vBh_6nanaZQ
https://youtube.com/shorts/CopLzJkEo3Y
https://youtube.com/shorts/oBHLFwYGDUI
https://youtu.be/1LZz4w8pBAI
https://youtube.com/shorts/Xwhk01VSEYk
https://youtu.be/zqmGxOZFKl4?si=xKjHbcFhvx70_iRB


Category Sub-Category Metric Result USD Equivalent Notes

Public Relations

Earned Media Media Placements 14— Print + Online

Total Circulation 13,17,866— Combined print & digital
Total Impressions 27,82,531— As per KPI formula
Total PR Value ₹89,44,550 ~USD 107,766 Media value equivalent
PR Investment ₹12,000 ~USD 145 PR Agency Fee
ROI 745:01:00— Based on PR Value vs Cost

Seminar / Workshop

Participation Registered Participants 110— Sign-in sheet
Active Responses 109— Survey responses
Active Attendees 80+ — On-ground attendance

Audience Profile Clinical Nutrition 32.1% (~35) — Largest segment

Hospital Dietetics 26.6% (~29) — Strong institutional presence

Private Practice 12.8% (~14) — Independent practitioners

Academia / Research / Media ~15% — Knowledge dissemination

Digital Media (Organic)

Instagram Assets Published 8— Reels + Post
Views 24,506— Organic
Likes 1,143—
Shares 32—

YouTube Assets Published 8— Long-form + Shorts
Views 4,750—
Likes 10—

Facebook Assets Published 6— Video + Reel Shares
Reactions 425—

Overall Digital Impact

Combined Total Digital Assets 22— All platforms
Total Views 29,256— IG + YT
Total Engagements 1,578— All platforms
Amplification Factor 268× — vs 109 attendees

Total Overall Reach Media + Digital 2.81M+ — Earned Media + Digital



Participation
• 80+ Active Attendees
• 70+ Nutrition & Scientific Professionals
• Media Representatives | Chefs | Trade 

& Industry (incl. Chemvera)

Media Impact
• 14 Placements
• 1.31+ Million Circulation
• 2.78+ Million Impressions
• ₹8.94 Million PR Value (~USD 107,766)

Digital Amplification
• 22 Digital Assets Published
• 29,256 Views | 1,578 Engagements
• 268× Reach Beyond Live Attendance

Overall Outcome
Strong clinical engagement • Regional media visibility • 
Multi-platform digital reach • Reinforced USHBC’s 
evidence-based nutrition positioning in India



Raw Event Photographs:
https://public.3.basecamp.com/p/rxr8SfqmN6VBLddypHeCaKX1/vault
Videos & Reels (Master Files):
https://public.3.basecamp.com/p/cgqT3VhELrUdKwNUnJE8SPg3/vault/
9814538919

https://public.3.basecamp.com/p/rxr8SfqmN6VBLddypHeCaKX1/vault
https://public.3.basecamp.com/p/cgqT3VhELrUdKwNUnJE8SPg3/vault/9814538919

