


AAHAR 2026 successfully 

positioned USA Blueberries as a 

premium ingredient

Approx. 210 total trade interactions 

recorded 68 high-potential qualified 

business leads identified

Strong engagement across 

processors, bakers, importers & 

beverage companies

Summary



• IQF (Individually Quick Frozen)

• Dried Blueberries (Retail & 

Industrial)

• Freeze-Dried Blueberries

• MicroDried® Concentrate

• Processed Formats – Fillings & 

Crushes companies

USA Blueberry Formats Promoted



2,500+ packed dried blueberry 

samples distributed

Live sampling: sweets, yogurt, 

nutrition bars, MicroDried® 

applications

54 R&D sample requests 

received

32 sourcing/import discussions 

initiated

Sampling & Engagement Impact

Sampling Impact
Sampling was a key engagement tool during 

the exhibition.

Sampling led directly to structured R&D and 

sourcing discussions, particularly among 

food processors and bakers.



Lead Classification – Industry Segments Impact
Trade Engagement KPIs

Total Trade Interactions: 168

Qualified High-Potential Leads: 52

R&D Sampling Requests: 41

Active Import/Sourcing Discussions: 24

Serious Product Development Discussions: 29

Lead Segmentation:

•Food Processors – 38 

•Bakers – 29 

•Dried Importers – 22 

•Sweets / Mithai Manufacturers – 21 

•Beverage Brands – 18 

•Fresh Importers – 14 

•HoReCa Buyers – 16



AAHAR 2026 – Key Visitors (Celebrities and Chefs) 



FAS, USA Officials Visits

U.S. Embassy Deputy Chief of Mission (DCM) Jason Meeks

USDA India Minister-Counselor Levin Flake

Joanna Leroi Brown – U.S. Embassy New Delhi

Radha Mani – U.S. Embassy New Delhi

Karen F. Richards – U.S. Embassy New Delhi

Shivani Pandey – FAS New Delhi

Nicole C. Podesta – U.S. Consulate General Mumbai



Business Outlook & Follow-Up Plan

Key Lead Segments (Priority Follow-Up)

Post-event prioritization focuses on:

1.Large & mid-scale food processors (bakery & dairy 

segments) 

2.Dried fruit importers evaluating USA sourcing 

options 

3.Premium mithai manufacturers exploring blueberry 

innovation 

4.Functional beverage and smoothie brands 

5.Ingredient suppliers exploring MicroDried® 

applications 

Segment-wise follow-up communication has been 

initiated.



Video Asset Repository:



Video Asset Repository:



Digital & Social Media Amplification

.

The AAHAR participation was amplified digitally through 

YouTube and Instagram coverage, Face Book and 

WhatsApp



Digital Coverage Summary (as of March 24, 2026) AAHAR 2025 |  Blueberries GO BIG

Platform Content Link / ID Status Views

YouTube Full Event
Coverage

https://youtu.be/ZpPBPE6UGRE?si
=qPxje3QHTRov3PvR

Public 358

YouTube Short Day 1 Short https://youtube.com/shorts/fvXg1fteLI
0?si=wT-VTKKCDgQRjrjk

Public 108

YouTube Short Day 2 Short https://youtube.com/shorts/hrIkw
eBpLFM?si=K8mFy-Kf8fp5fr2H

Public 57

YouTube Short Day 3 Short https://youtube.com/shorts/hrIkw
eBpLFM?si=7gWirlNLM9prKgtC

Public 127

YouTube Short Day 4 Short https://youtube.com/shorts/Q7rY0XY-
CKI?si=cmnQA2IVKTXVRiXB

Public 79

Instagram Reels Reel 1 https://www.instagram.com/reel/DVu

6nBWkTWf/?igsh=ZzJiYWloeGM1M
Gx0

Public 710

Instagram Reels Reel 2 https://www.instagram.com/reel/DVx

tlanEVuE/?igsh=MTUzN2x1dmE3b
mtjbg==

Public 279

Instagram Reels Reel 3 https://www.instagram.com/reel/DVz

pTznkiqd/?igsh=cGh5OWVnbHAza
mFk

Public 353

Instagram Reels Reel 4 https://www.instagram.com/reel/DV2

_Af5kQ7q/?igsh=d3NkZTBhd2YyOX

Rk

Public 289

Key takeaway: Digital coverage extended reach beyond exhibition attendees and reinforced the Blueberries GO BIG positioning across trade au
audiences.

diences.



D ig ital C overag e Sum m ary (as of M arch 24, 2026) AAHAR 2025 |  Blueberries GO BIG

Platform Content Link / ID Status Views

Instagram Earned https://www.instagram.com/reel/D
V58ziVj4s3/?igsh=MTlhM3psdHJr

aXJ1cQ==

Public 3500

Face Book Reel https://www.facebook.com/share/r/1H
QSEgFLSV/

Public 79

Face Book Reel https://www.facebook.com/share/r/1A
TuzJK4Bk/

Public 60

Face Book Reel https://www.facebook.com/share/r/1G
k3vjiCU5/

Public 62

Face Book Reel https://www.facebook.com/share/r/1G
k3vjiCU5/

Public 76

Key takeaway: Digital coverage extended reach beyond exhibition attendees and reinforced the Blueberries GO BIG positioning across trade au
audiences.

diences.



Blueberries and Processed products Sampling



Blueberries and Processed products Sampling



Blueberries and Processed products Sampling



Blueberries and Processed products Sampling



Insights



Team USHBC – India (Assocom india)





























































AAHAR 2026 delivered measurable trade impact

Strengthened visibility of USA Blueberry ingredients 

in India

Clear pathway for sustained ingredient-led growth

Blueberries GO BIG in India




